Interview with John Jansen, General Manager of KEEN EMEA and
President of Europe Outdoor Group

Keen for responsible footwear
Whether for trailblazing the great outdoors or simply running errands, KEEN footwear has
mastered the art of active footwear by providing customers with products that bridge the
gap between fashion and functionality. Within just 14 years, the KEEN brand has become the
fourth-largest outdoor shoe brand in the world while also establishing itself as a leader in
corporate social responsibility. The KEEN company’s open and responsive approach to both
product development and sustainability initiatives worldwide has since set the standard for
good business practices in the age of globalization.
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